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 Tourism 

Applied senior subject Applied 
 

 
Recommendation 
Nil 
 
Rationale 
Tourism studies enable students to gain an appreciation of the role of the tourism industry and the 
structure, scope and operation of the related tourism sectors of travel, hospitality and visitor services. 
Students examine the socio-cultural, environmental and economic aspects of tourism, as well as tourism 
opportunities, problems and issues across global, national and local contexts.  
Students develop and apply tourism-related knowledge and understanding through learning 
experiences and assessment in which they plan projects, analyse issues and opportunities, and 
evaluate concepts and information. 
 
Pathways 
A course of study in Tourism can establish a basis for further education and employment in businesses 
and industries such as tourist attractions, cruising, gaming, government and industry organisations, 
meeting and events coordination, caravan parks, marketing, museums and galleries, tour operations, 
wineries, cultural liaison, tourism and leisure industry development, and transport and travel. 
 
Objectives 
By the conclusion of the course of study, students should: 
 
• recall terminology associated with tourism and the tourism industry 
• describe and explain tourism concepts and information 
• identify and explain tourism issues or opportunities 
• analyse tourism issues and opportunities 
• apply tourism concepts and information from a local, national and global perspective 
• communicate meaning and information using language conventions and features relevant to tourism 

contexts 
• generate plans based on consumer and industry needs 
• evaluate concepts and information within tourism and the tourism industry 
• draw conclusions and make recommendations. 
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Structure 
The Tourism course is designed around interrelated core topics and electives. 
 

Core topics Elective topics 

 
• Tourism as an industry 
• The travel experience 
• Sustainable tourism 
 

 
• Technology and tourism 
• Forms of tourism 
• Tourist destinations and 

attractions 

 
• Tourism marketing 
• Types of tourism 
• Tourism client groups 

 
Assessment 
For Tourism, assessment from Units 3 and 4 is used to determine the student’s exit result, and 
consists of four instruments from at least three different assessment techniques, including: 
 
• one project  
• one examination 
• no more than two assessments from each technique. 

 
 

Project  Investigation Extended response Examination 

 
A response to a single 
task, situation and/or 
scenario. 

 
A response that includes 
locating and using 
information beyond 
students’ own knowledge 
and the data they have 
been given. 

 
A technique that 
assesses the 
interpretation, 
analysis/examination 
and/or evaluation of 
ideas and information in 
provided stimulus 
materials. 
 

 
A response that answers 
a number of provided 
questions, scenarios 
and/or problems. 

 
At least two different 
components from the 
following: 
 
• written: 500–900 

words 
• multimodal 
­ non-presentation: 8 

A4 pages max (or 
equivalent) 

­ presentation: 3–6 
minutes  

 

 
Presented in one of the 
following modes: 
 
 
• multimodal 
­ non-presentation: 10 

A4 pages max (or 
equivalent) 

­ presentation: 4–7 
minutes. 

 
Presented in one of the 
following modes: 
 
 
• written: 600–1000 

words 
 

 
• 60–90 minutes 
• 50–250 words per 

item  

 
 
 
 
 

Disclaimer   All of the above information is accurate at the time of publication 
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